Trademark Trial and Appeal Board Electronic Filing System. http://estta.uspto.gov
ESTTA Tracking number: ESTTA333544

Filing date: 02/22/2010
IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD
Proceeding 92051945

Party Defendant
RichRelevance, Inc.

Correspondence RichRelevance, Inc.
Address 275 Battery St., Suite 1150
San Francisco, CA 94111
UNITED STATES
legal@edvert.net

Submission Answer and Counterclaim

Filer's Name Lori Weiss

Filer's e-mail loriweiss@quinnemanuel.com, claudiabogdanos@quinnemanuel.com

Signature /Lori Weiss/

Date 02/22/2010

Attachments Registrant RichRelevance_s Answer and Counterclaims (Opp No 92051945).pdf

(30 pages )(2037132 bytes )
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Registration No 3657301 | Registration date | 07/21/2009

Registrant ChoiceStream. Inc.

210 Broadway, 4th floor
Cambridge, MA 02139
UNITED STATES

Goods/Services Subject to the filing

Class 035. First Use: 2006/01/29 First Use In Commerce: 2006/01/29

All goods and services in the class are requested, namely: Targeted advertising services, namely,
promotion of the goods and services of others by means of a global computer network; Advertising
services, namely, promoting the goods and services of others by providing recommendations based
on consumer's click and purchase data; promoting the goods and services of others by providing a
web site at which users can link to information pertaining to the goods and services offered by
advertisers; dissemination of advertising matter; dissemination of advertising matter for others via the
Internet

Registration No 3378718 Registration date | 02/05/2008

Registrant ChoiceStream. Inc.

4th floor 210 Broadway
Cambridge, MA 02139
UNITED STATES

Goods/Services Subiject to the filing

Class 042. First Use: 2006/01/29 First Use In Commerce: 2006/01/29

All goods and services in the class are requested, namely: providing online non-downloadable
software for use by retailers and online entertainment providers in providing goods and services that
are customized to user preferences
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Trademark Registration No. 3,471,575
Date of Registration: July 22, 2008
Mark: RICHRELEVANCE

ChoiceStream, Inc.

Petitioner,
Cancellation No. 92/051,945
RichRelevance, Inc.,

Registrant.

REGISTRANT RICHRELEVANCE, INC.’S ANSWER AND COUNTERCEAIMS

Registrant RichRelevance, Inc. (“RichRelevance” or “Registrant”) by its attorneys Quinn
Emanuel Urquhart Oliver & Hedges, LLP, answers the Petition to Cancel of ChoiceStream, Inc.
(*ChoiceStream”™ or “Petitioner”) as follows:

Registrant avers that the introductory paragraphs do not contain any allegations that
require a response. To the extent these paragraphs are deemed by the Trademark Trial and
Appeal Board (the “Board”) to include allegations, Registrant admits that it is the owner of
Registration No. 3,471,575, that it is a corporation established under the laws of Delaware and
has an address at 275 Battery Street, Suite 1150, San Francisco, California 94062, and that
Petitioner alleges that it “believes it will be damaged by the above-identified registration as it
relates to the.recited services in International Class 35, and hereby petitions to cancel the
registration.” Registrant lacks sufficient knowledge or information to form a belief as to the
remaining allegations of the introductory paragraphs of the Petition to Cancel and on that basis

denies the remaining allegations.



1. Registrant avers that the registration certificate for United States Registration No.
3,657,301, attached as Exhibit B, purports to show that Petitioner owns United States
Registration No. 3,657,301 in International Class 35 for “[t]argeted advertising services, namely,
promotion of the goods and services of others by means of a global computer network;
Advertising services, namely, promoting the goods and services of others by providing
recommendations based on consumer’s click and purchase data; promoting the goods and
services of others by providing a web site at which users can link to information pertaining to the
goods and services offered by advertisers; dissemination of advertising matter; dissemination of

advertising matter for others via the Internet,” purports to show a date of first use in commerce as

January 29, 2006, purports to show that registration was granted on July 21, 2009, and purports

to show that the registration is subsisting on the Principal Register. Registrant lacks sufficient -
knowledge or information to form a belief as to the remaining allegations contained in Paragraph
1 of the Petition to Cancel and on that basis denies the remaining allegations.

2. Registrant avers that the registration certificate for United States Registration No.
3,378,718, attached as Exhibit C, purports to show that Petitioner owns United States
Registration No. 3,378,718 in International Class 42 for “providing online non-downloadable
software for use by retailers and online entertainment providers in pro.viding goods and services
that are customized to user preferences,” purports to show a date of first use in commerce as
January 29, 2006, purports to show that registration was granted on February 5, 2008, and
purpotts to show that the .i'eg'istration is subsisting on the Principal Register. Registrant lacks
sufficient knowledge or information to form a belief as to the remaining allegations contained in

Paragraph 2 of the Petition to Cancel and on that basis denies the remaining allegations.



3. Registrant avers that its date of first use is May 2, 2007 and date of first use in
commerce is July 4, 2007 for its RICHRELEVANCE mark subject to Registration No.
3,471,575, and otherwise lacks sufficient knowledge or information to form a belief as to the
remaining allegations contained in Paragraiah 3 of the Petition to Cancel and on that basis denies
the remaining allegations.

4, Registrant lacks sufficient knowledge or information to form al belief as to the
allegations contained in Paragraph 4 of the Petition to Cancel and on that basis denies the
| allegations.

3. Registrant admits that Exhibit D purports to show a printout of products sold in
commerce under the trademark REALRELEVANCE from Petitioner’s website and lacks
sufficient knowledge or information to form a belief as to the remaining allegations contained in
Paragraph 5 of the Petition to Cancel and on that basis denies the remaining allegations.

| 6. Registrant admits the allegations contained in Paragraph 6 of the Petition to
Cancel.

7. Registrant lacks sufficient knowledge or information to form a belief as to the
allegations contained in Paragraph 7 of the Petition to Cancel and on that basis denies the
allegations.

8. Registrant adfnits that Exhibit F purports to show printouts from MITX website
dated January 11, 2010, and lacks sufficient knowledge or information to form a belief as to the
remaining allegations contained in Paragraph § of the Petition to Canéel and on that basis denies
the remaining allegations.

0. | Registrant denies the allegations contained in Paragraph 9 of the Petition to

Cancel.



10.  Registrant denies the allegations contained in Paragraph 10 of the Petition to
Cancel.

- 11.  Registrant denies the allegations contained in Paragraph 11 of the Petition to
Cancel. -

12, Registrant lacks sufficient knowledge or information to form a belief as to the
allegations contained in Paragraph 12 of the Petition to Cancel, except admits that its date of first
use is May 2, 2007 and date of first use in commerce is July 4, 2007 for its RICHRELEVANCE
mark subject to Registration No. 3,471,575.

| 13. Registrant admits that it received registration for the mark RICHRELEVANCE,
Rggistration No. 3,471,575, for “internet advertising services; advertising services” in
International Class 35 on July 22, 2008, and, except as so stated, lacks sufficient knowledge or

.information to form a belief as to the remaining allegations contained in Paragraph 13 of the

- Petition to Cancel and on that basis denies the remaining allegations.

14, Registrant admits that David Selinger, Registrant’s Chief Executive Officer and
Co-Founder, and Tyler Kohn, Registrant’s Vice President of Engineering and Co-Founder, were
consultants with ChoiceStream and assisted in developing cross-marketing technolo gy and
services for Petitioner, avers that Mr. Selinger provided speaking services to Petitioner in August
2006 and that Messrs. Selinger and Kohn Worked as consultants for Petitioner in or around
November 2006 through May 2007, and, except as so stated, lacks sufficient knowledge or
information to form a belief as to the remaining allegations contained in Paragraph 14 of the
Petition to Cancel and on that basis denies the remaining allegations.

15. Registrant admits that Petitioner has contacted Registrant, name’ly, Messrs.

Selinger, Todd Pearson, Registrant’s Chief Customer Officer, and/or Bill Growney, Registrant’s



General Counsel by telephone, on or about November 2008, January 2009, February 2009, and
October 2009, avers that Bill Growney and Doug Feick, Petitionér’s General Counsel, had a
meeting in or around March 2009, avers that during these telephone conversations, Petitioner
alleged the potential for consumer confusion between the REALRELEVANCE and
RICHRELEVANCE marks, and, except as so stated, denies the allegations contained in
Paragraph 15 of the Petition to Cancel.

16.  Registrant denies the allegations contained in Paragraph 16 of the Petition to
Cancel.

17. Registrant avers that the WHEREFORE paragraph does nof contain any
‘allegations that require a response. To the extent this paragraph is deemed by the Board to

include allegations, Registrant denies them.

FIRST AFFIRMATIVE DEFENSE
(Failure to State a Claim)

18. Petitioner’s claims are barred, in whole or in part, because Petitioner has failed to

state a claim for which relief can be granted.

SECOND AFFIRMATIVE DEFENSE
(Lack of Confusion as to Origin)

19, Petitioner’s claims are barred, in whole or in part, due to the absence of actual or
likely consumer confusion regarding the nature, origin, source, sponsorship, or affiliation of
Registrant’s RICHRELEVANCE mark.

THIRD AFFIRMATIVE DEFENSE
(Acquiescence)

20. Petitioner’s claims are barred, in whole or in part, by the equitable principle of

© acquiescence,



FOURTH AFFIRMATIVE DEFENSE
(Waiver)

21.  Petitioner’s claims are barred, in whole or in part, by the equitable principle of

waiver.

FIFTH AFFIRMATIVE DEFENSE
(No Deceptive Conduct)

22. Petitioner’s claims are barred, in whole or in part, because Registrant has not
engaged in any conduct that is likely to deceive reasonable members of the public.

SIXTH AFFIRMATIVE DEFENSE
(Laches)

23. Petitioner’s claims are barred, in whole or in part, by the doctrine of laches.

SEVENTH AFFIRMATIVE DEFENSE
(Estoppel)

24, Petitioner’s claims are barred, in whole or in part, by the doctrine of estoppel.

EIGHTH AFFIRMATIVE DEFENSE
(Unclean Hands)

25.  Petitioner’s claims are barred, in whole or in part, by the doctrine of unclean

hands.



COUNTERCLAIMS

Registrant RichRelevance believes it is, and will continue to be, damaged by the
existence of Registration Nos. 3,378,178 and 3,657,301 for the mark REALRELEVANCE and
hereby pétitions for cancellation of the same pursuant to Sections 2 and 14 of the Trademark Act
of 1946, as amended (the “Lanham Act”), 15 U.S.C. §§ 1052(e), 1064, and 37 C.F.R. § 2.106(b).

26.  Registrant is a corporation organized and existing under the laws of Delaware
with a principal place of business at 275 Battery Street, Suite 1150, San Francisco, California
94062.

27.  Registrant is the leading provider of next-generation personalization and product
recommendation tools for eCommerce sites. Built on the enRICH™ platform, Registrant’s
products offer robust merchandiser control, are exclusively retailer focused, and employ over 40
different recommendation types with cross-placement optimization and a closed-feedback loop
to display relevant, clearly-explained product recommendations. |

28.  Registrant owns Registration No. 3,471,575 for the RICHRELEVANCE mark in
connection with “[i]nternet advertising services; [a]dvertising services” in International Class 33,
filed on December 6, 2007 and registered on July 22, 2008. The RICHRELEVANCE mark
subject to Registration No. 3,471,575 was first used on May 3, 2007, and first used in commerce
on July 4, 2007,

29. On May 27, 2009, Registrant filed federal trademark application Serial No.
77/745,840 with the Utiited States Patent & Trademark Office (“USPTO™) for the
RICHRELEVANCE mark in connection with “[a]pplication service provider (ASP) featuring
software which provides collaborative filtering and optimization services to enhance online

s_hopping and ecommerce sites” in International Class 42, The RICHRELEVANCE mark



subject to application Serial No. 77/745,840 was first used on May 5, 2007, and first used in
commerce on July 4, 2007,

- 30, Upon information and belief, Petitioner is a corporation'organized and existing
under the laws of Delaware with a principal place of business at 210 Broadway Street,
Cambridge, Massachusetts 02139,

| 31.  Upon information and beﬁef, Petitioner combines consumers’ “real” shopping
data — which enables Petitioner to identify consumers’ “real” tastes, interests, and preferences —
and its personalization engine to generate personalized, “relevant” product recommendations and
advertisements for every shopper. According to Petitioner’s website, Petitioner offers: “Real
Relevance. Real Results.” Screenshots and printouts from Petitioner’s website,
www.choicestream.com, are attached hereto as Exhibit A.

32. Upon information and belief, Petitioner owns Registration No. 3,378,718 in
International Class 42 for “providing online non-downloadable software for use by retailers and
online entertainment providers in providing goods and services that are customized to user
preferences,” filed on August 22, 2006 and registered on February 5, 2008.

33. Upon information and belief, Petitioner owns Registration No. 3,657,301 for the
mark REALRELEVANCE for “[t]argeted advertising services, namely, promotion of the goods
and services of others by means of a global computer network; [a]dvertising services, namely,
promoting the goods and services of others by providing rccommendations based on consumer’s
click and purchase data; promoting the goods and services of others by providing a web site at
which users can link to information pertaining to the goods and services offered by advertisers;
dissemination of advertising matter; dissemination of advertising matter for others via the

Iritefnet,” in International Class 35, filed on December 23, 2008 and registéred on July 21, 2009.



34.  Registrant is, and will continue to be, damaged by the continued existence of
Registration Nos. 3,378,178 and 3,657,301 because Petitioner’s REALRELEVANCE mark is,
and was at the time of Petitioner’s filing of Registration Nos. 3,378,178 and 3,657,301, merely
descriptive and lacking secondary meaning.

35.  Cancellation of Petitioner’s registrations should be granted pursuant to Section
2(e) of the Lanham Act, 15 U.S.C. § 1052(e), on the grounds Petitioner’s mark is merely
descriptive and lacks secondary meaning, to the damage of Registrant.

WHEREFORE, Registrant respectfully requests that the Petition to Cancel be
dismissed with. prejudice; that Petitioner’s Registration Nos., 3,378,178 and 3,657,301 be
cancelled in their entirety; and that the Board grant such further relief as it deems just and
appropriatc.

Pursuant to 37 C.F.R. § 2.6(a)(16), please charge Deposit Account Number 50-
3778 the requisite amount of six hundred dollars ($600.00) to cover the statutory fee for filing a
petition for cancellation in two International Classes. Please also charge any additional amounts

to Deposit Account Number 50-3778.



All communication should be addressed to Registrant’s counsel, Quinn Emanuel

Urquhart Oliver & Hedges, LLP, at the below stated address,

Dated: New York, New York
February 22, 2010

Respectfully submitted,

Quinn Emanuel Urquhart Oliver & Hedges,
LLP

By:x\)(/v\ (/\/\/‘—'/

Nichael E. Williams

865 South Figueroa Street, 4th Floor

Los Angeles, California 90017

Phone: (213) 443-3251

Fax: (213) 443-3100
Email:michaelwilliams@quinnemanuel.com

Claudia T. Bogdanos

Lori E. Weiss

51 Madison Avenue

New York, New York 10010

Phone: (212) 845-7261

Fax: (212) 849-7100

Email:claudiabogdanos@quinnemanuel.com
loriweiss@quinnemanuel.com

ATTORNEYS FOR REGISTRANT
RICHRELEVANCE, INC.
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CERTIFICATE OF SERVICE

I certify that on the 22nd day of February, 2010, I caused a true copy of REGISTRANT
RICHRELEVANCE, INC.’S ANSWER AND COUNTERCLAIMS to be served on Petitioner’s
attorney, Phi Lan M. Tinsley, K& Gates LLP, State Street Financial Center, One Lincoln
Street, Boston, MA 02111-2950, via First Class mail.

Lori E. Weiss
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‘ChoiceStream - Real Relevance. Real Results

Retargeting with
Personalization - A
Winning Strategy for
increasing Holiday Sales
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Recent Headlines

Putting goods on display

"Online display ads are gaining in importance for retail

marketers. According to CholceStreamé&apos;s Cheryl Kellond,
MExparimentation is back, and retailers are really committed to
* finding out what works,"" — [nternet Retailer

Page 1 of 2
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channet, study says

“"Retailers should focus more on mobile devices than soclal-
networking sites whaen frying to gain sales from product
‘recommendations, suggests new survey data released by

.‘ ChaleceStream. " — Internet Retailer

Z'appos Gets Personal, But Not Too Personal

"Leadmg enline shoe and apparel site Zappos.com has seen a

Please Do
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. 8% increase in sales ‘and noticed customers look at about 20%
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_ ChoiééS_tredni:-? Real Relevance. Real Results

More news...

Copyright 2008 ChoicaStream, Inc. | Careers | ContactUs | Privacy Policy

- httpr//www.choicestream.com/

ChoiceStream® and RealRetevance® ara ragistered trademarks of CholceStream, Inc. ..

Page 2 of 2

2/18/2010




Tl Mo e
T

bt fivrn cholcmsironm comfotonaf

@strea

" Reat Relevance. Real Results,

‘Products  Retad Soutions LSt

Retail Solutions

Choice Strean RealRelevance® Retafl Solution uses
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ChoiceStream :: Retail Splutions o . Page 1 of 2

Retail Solutions

Overview
For Advertisers ChoiceStream ReaiRelevance® Retall Solution uses
' . your shopping data, the best predictor of future
For Marketers purchases, and combines it with our proven
‘ recommendation engine to automatically generate
- ForMerchandisers . -~ personalized product recommendations and display

‘ads' that drive riew sales and boost customer loyaity.

Working with L_ls

CholeeStream Is the only personalization provider that offers personalized -

" ecommerce marketing, merchandising'and advertising, Ietting"you use one
vendor to personalize the entire customer lifecycle — from acquisition to
sales to retention.

We callit 360" Personéiizaﬁon. You'll call it remarkable.

Check out the solutions below and see the resulis for yourself.

Copyright ©2009 ChoiceStream, inc. | Home | Careers | ContsctUs | Privacy Policy

htip://www.choicestream,com/solutions/ 2/18/2010



ChoiceStream :: Retail Sclutions

ChoicaBiream® and RealRelevance® are registered trademarks of ChoicaSteeam, Inc. ..

" hupi/fwww.choicestream:.com/solutions/

Page2 of 2
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motivate consumers $o take acticn. .

-*RealRelovanca® Advertising

Create new peeaslons 9 purchase Wil personalized display ads and!2nding pages for gach CoRSUMST.

¥ RealRelevance® Recommendations

Liftrevarue thmughout sour slore with peraonalized product recommiendaiions on produdt detalt page‘s, in shopging _mrts.'
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ChoiceStream :: Products

Overview
Adve;;tisiﬁg
| Recommendations
eMail

... Working with Us

Page I of 1

choice @streanm
ealRelevance

Drive new sales, increase conversion and boost loyalty with pe
that motivate consumers to take action.

RealRelevance® Advertising

Creale new occasions fo purchase with personalized display ads and landing pages -

RealRelevance® Recommendations

Lift revenue throughout your store with personalized product recommendations on pr
order confirmations and more,

:RealRelevance® eMail -

amn m_'ijfé.reyenug from your transaction emails and marketing campaigns with pers
sells. ' [ :

-Copyright ®2009 ChoiceStream, Inc. | Home | Careers | ContactUs | Privacy Policy
~ ChoicaSiream® and RealRelevance® are registered trademarks of ChoiceSiream, Inc. ..

hitp://www.choicestream,com/products/ - S 218010
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RealRelevance Advertising

Choice Stream RealRelovance® Advertising baosts revenue for retaifers with dynamic,
persenaiized ads that combine the in-macket ralevance of search marketing with the broad” )
reach and frequency of display advertising.

CholeStream ads aray look similar to other ads, bist ortly
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fecommandations as well 3s the ore-tve punc of buth
perzonalizer ads and persoralized larding pages. This uniqus
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market, incraacing revenaa by up io 5K

How it Waorks
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you're already buring e inereass e vield of youT existing ad spewd. Or ffyoure not cmenty doing display acvarising, we
can by your Iaventory for you Srfough Gur relationship with Operi_ .

Thesesuitis personatized ads that connect with gol coNsumers and & be
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With RealRelavance Adverfising, you can:
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new.
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ChoiceStream :; RealRelevance Advertising Page 1 of 2

O\'ierview
AdQertising
Recommendations
eMail

~ Working with Us

Actual Customer
Experience*

3-5 times increase in
revenue per 1000 Impressions

154% increase in click-
through rate

66% ingrease in
conversion rate

RealRelevance Advertising

ChoiceStream RealRelevance® Advertising boosts revenue for
personalized ads that combine the in-market relevance of searc
reach and frequency of display advertising.

ChoicaStream ads may {ook similar to other ads, but only
ChoiceStream ads offer personafly relevant product
recommendations as well as the 'one-two punch’ of both
personalized ads and personalized landing pages. This unique
combination is proven to defiver more pre-shop engagement and
more online purchases than any other dynamic ad solution on the
market, increasing revenue by up to 5X.

How It Works

We use your cansumer shopping data — the best predictor of

future purchases — and our pateni-pending personalization engine
to dynamically generate ads and landing pages with personalized :
product recommendations for every shopper. [Ifis important to note that while we do
never collect any perscnally identifiable information. So Pll sfays private and secure.

These recommendations create new occasions to purchase by combining the produc
for now with individually targeted messages and offers that really resonate. And, best
already buying to increase the yield of your existing ad spend. Or, if you're not curren
your inventory for you thraugh our relationship with OpenX.

The result is personalized ads that connect with yolr consumers and can be
used to dramatically improve the results of all your ad campaigns, including
prospecting, retargeting and affiliate marketing.

With RealRelevance Advertising, you can:
¢ Boost net ﬁew orders from retargeting campaigns by 200-300% oy créati_ng r
e Acquire new customers and increase foot traffic to your stores by promoting
now.,
¢ Advertise local ﬁrlces on local inventory to diive in-store sales.
o Increase campaign revenue up to 5X with the powerful combination of persona
+ Gain the broadgs_t_poasibleg reach with a solution that.can be run on any ad inv¢

¢ Analyze all of your ad metrics in ong place through easy integration with 3rd-p

" bttpi//www.choicestream com/products/advertising/. . - - - 2/1812010



ChoiceStream :: RealRelevance Advertising Page2 of 2

Behavieral Targeting

Networks
‘ Leverage page views, clicks and browsing data v/
Leverage commerce dafa (e.q., purchases cart abandohé. and -
searches)
Target broad-based audience categories and segments e

Tfa;rget individuels with personalized products, messages, and
offars

Offer gynamic ad generation to create personalized ads on the ily

Automatically traffic and manage your ads and optimize results

Advertisa local prices on local, in-store inventory

‘'Working with ChoiceStream
o Advertisers
Get up and runnmg in days

. Agencles
Offer personaiized ads with no hassle

Contact Us..
ChoiceStream Rea[ReIevanoe Advertising offers a whole

new way fo drive business onlme. Contact us and find
out more,

:Name I : 77 |

Company I ' ‘ ]

Emal | |

* Source: Actual results based on A/B tests comparing advemser’s best-performing display ads agalns
recommeandations,

" Copyright €2008 ChaiceStream, (nc. ! Home | Careers | ContactUs | Privacy Policy
. ‘_ChoiceSt_re_am@-and ResalRelsvance® are registered trademarks of ChoiceStream, Ine...

hitp://www.choicestream.com/products/advertising/ o -_ : : 2/18/2010



Products ~ Retall Sohitions  Custoimers

RealRelevance Recommendations

Che!ceSn'eim RealRelevance® Recommendations affers the only personalized product
racammendations proven to dramatically incraase ravenue and engagsment for today's biggest
retatt brands, including Zappos, Tesco, Btockbuster, Overstoek.com and Borders.

W use your ackial shonping dala— the bedl pradiciers of fulure purchases —and ChiviceStream's patent-pending
leciwitlogy to dwmamically genarate fized protuct recommendations that mofivate o 10 by féote that whie
W8 T0 RnalyZE CONAUMETS' shopplng data, we never collect any personely (deatifable formation. So consumer data stays
DHVRE sl socus ]

You can yse thase recemmgndalivns on produt detall paces, shorping carts, emall marketing, crder confirmabons and
anywhere ¢ise youwant1e inaase convarsian and order siza.

RealRelevance Recommendations Increase the Metrics That Mafter

ncrease Retention fn
Emait Marketing

Company Netss Resoimces




ChoiceStream ;; RealRelevance Recommendations - Page 1 of 3

oevew -~ RealRelevance Recommendations
Advertising ' . ‘
Recomme-ndations

eMail

- Working with Us

o Ah_ttp://www.choicestre,am.corn/product_s(rgcomengiationsi ' 2/18/2010
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Key benefits include:

* Higher converslon on product detail pages, category pages, and more with reley
consumer based on your actual shopping data.

+ Increased ACS on shopping carts with dynamic crass-self recommendations that
products (e.9., batteries with a camera purchase).

* More successful next-selis with personalized product recommendations on cont
s New occasions to purchase and more revenue from your categary and home §
¢ Improved retention via personalized email marketing that drives shoppers back
¢ Insight into what's working and why with sophisticated, detailed reporfing.

¢ Best-of-breed technology that powers more Tob 50lretai§ers than zli of our com)

~ How it Works

ChoiceStream analyzes your actual shopping data, including ontine and offline shopp
email responses; 3rd parly data; ete. We combine this data with our patent-pending e
personalized product recommendations for product detail pages, shopping carts, seat
mare. These personalized recommendations are proven to grab consumers® attention

%

Recommendation Manager Put
You in Contrel '

Qur web-based Recommendation Manager puts
merchandising controls at your fingertips, including

" boosts, blacklists, defaults and overrides. And, a
powertul reporting dashboard keeps you on top of
what's working and why.

ChoicaStream helps more Top 50 retailers drive

- higher revenues with personalized product
recommendations than all of our competitors
combined. Let us show you how we can drive sales
for you. '

- Working with CholceStream

it's easy to create automated, personalized marketing
and merchandising throughout vour site. Find out more...

Contact Us

Contact us to find out how you can drive more revenue

7 hitp://www.choicestream.com/products/recommendations/ o - 2 ... 2018/2010
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RealRelevance eMall

Cholce Stream ReafRelovanes® cMail creates aew, personalized purchase opportunities that
increase revenue and drive engagetnent. '

ChelceSkezm eMalf enzbies you to deliver dynamic.

E 720 proguet recer dationa In ematl campaigos
and transacion amalls. These relevant red dajens zre
valued by your shepram and iftresponss because oy an
tased on ezch shopper's indiidual purchase bahavier ard
Inlerests,

L L j +

oo A L

How it Works

To creals personsizes produd recommendations that
inefease response, CheiceSseam yges vour aciual shopging
data — the best pradigler of future purchases — ang
combines Hwith ChoicaStresm's pitankpanding recommendation engine, [oia’ uiile be d! €or Cshunping
dals, we never cofert any perpara iy idertifebls Inorioation. So P duye grvare s secure ]

You conitrol ha crealive process Yo Teverage sous best-perdorming creative and layout CheicaSirearm takes yow design and
rangiates it ke a fully tanciionat invage map that yau cea place dieclly infa your emaf tempialies via A simple image ta.

Tt resut is emall markesing Inat crives incremental revenue 2nd et new seleshibaif anline ane In-sioreiiby
faCCMMEnUng (ha prozfucts consumers are In-narket for Aow.

With ReaiRalevance elaH, you can:
Rieliver seal-time recommendailons that ensure the best quality recommendations, frorn your mestup-to-date catstop of
insiotkitoms.

» Createnew cpporliitios to pirchase by sdding scalable, personalized merchandising and peomotions 20 tansacion-
based amais. : T

Ld

+ Drivefout raffie in-store by promeling 1o prices and premotions availalile only in your bricks-and-rmorter channel.

+ Imyprove retention with tarpeted nexi-sall recommendations. .

» Followupwit cart abeadonars tu get thern backto paur siste. .

+ Lavarage your best-performing troative 5 ChoiceStream branslales your sttwork and isyeUl inle animage map fo put
inta your emat templates via animage 1ag. T

Acmiire new customers with ralevant recommendatons D3sed oneach prospets biewstng and cck behavior.

t
t
E
t
t
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' owenien RealRelevance eMail

Advertising ChoiceStream RealRelevance® eMail creates new, personalized
incredse revenue and drive engagement.

Recommendations
ChoiceStream eMail enables you te daliver dynamic,

personalized product recommendations in email campaigns and
fransaction emails. These relevant recommendations are

) valued by your shoppers and lift response because they are

. Warking with Us _ based on each shopper's individual purchase behavior and

o ' " interests,

eMail

How It Works T*“‘“‘i;‘”"",““‘:‘;‘f”"“ iF
To create personalized product recommendations that increase

response, ChoiceStream uses your actual shopping data — the

best predictor of future purchases — and combines if with

ChoiceStream's patent-pending recommendation engine. fNofe: while we do analyze
colfect any personally identifiable information. So Pif stays privafe and secure.]

You control the creative process to leverage your best-performing creative and layou
translates it into a fully functional image map that you can place directly info your em:

The rasulf is email marketing that drives incremental revenue and net new salesNbot
the products consumers are in-market for now.

With RealRelevance eMaii, you can:
o Deliver realﬁt:me recommendatlons that ensure the best :31a,1a1ht1.-r recommendatu
in-stock items. :

e Create new opportunities to purchase by adding scalable, personélized me"rch
based emails.

e Drive foot traffic in-store by promoting local prices and promolicns availa_ble on
@ Improve retention with targeted next-sell recommendations. '
¢ Follow up with cart abandoners to get them back to your store.

e Leverage your best-performing creative as ChoiceStream translates your artw
into your amail templates via an image tag.

¢ Acquire new customers with relevant recommendations based on each _prospe‘c
. Integrate easHy into any HTML-based emall template including all popular email

* Access personahzatlon solution experts to get your campargns up and runnin
deployment.

hitp://www.choicestream.com/products/email/ o 271872010 -
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Reporting Shows You What Works (and What Doesn'

ChoiceStream's analytics capabilities pravide precise insights into performancé by cal
. recommindation strategy within a campaign. Below is a partial list of the metrics avall
- # Impressions / Opens | |
» Clickth:rough rate
+ Conversion rate

+ Revenue per thousand emails

360° Personalization for Every Interaction with Your |

ChoiceStream RealRelevance Solutions can be used to personalize not just email, bu
_ . Your.consumers. Use them for on-site merchandising, display aduertising, search mat
" and more. _ . KRR

ChoiceStream is the only personalization provider with hands-on experience in all the
recommendations for major retallers like Zappos, Tesco, Blockbuster, Overstock.c

_' Contact Us

.ChoiceStream RealRelevance eMail offers & whole new
way {0 drive business online. Confact us and find out
more. ’

‘Name I . i

Gompany l ' !

Email | ]

= Sourca: Actual results based on A/B tests comparing advertiser's best-performing display ads agains
racommendations.

Copyright ©2008 ChoiceStream, tnc, | Home | Careers | Contact Us | Privacy Policy
ChoiceStream® and RealRelevance® are registered trademarks of ChoiceStream, Inc. ..

. htps/www.choicestream com/productsfemail/ - .- . 2/18/2010
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